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INTRODUCTION

Hello! I'm Anastasia and we are The Creative Movement. \We focus on
the mental, physical, and emotional well-being of our community

through body movement to music. |, myself, been a performer and ‘/’s'a\-i
instructor for over 20 years and continue to be passionate about (
bringing the benefits of dance to everyone. ;
We're currently producing "CandiLandia: A Dansical Tale for )

Children," a play created by us. We're seeking support to make this
dream a reality, inviting you to be part of this artistic and community-
building endeavor.



INTRO CONT D=

Our mission is to remind people to connect with themselves through music and
movement. We believe in fostering creativity, emotional intelligence, expression &
teamwork, especially in children. Your support will not only make CandilLandia possible
but also contribute to the future of arts and children in our community.

We appreciate your time and encourage you to check the next pages for details on
how you can be involved & the unigue ways we express gratitude for your support.
You're also invited to witness a rehearsal session & see the impact of your potential
contribution.

Thank you for considering our request. We're excited about the possibility of creating
something extraordinary with your support.
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&
2019

Branched out as
our own movement
company with our
ownh set of value &
objectives to serve a
greater need in our
community.

OUR STOR

i
2020

Teaching styles
shifted as we began
to implement
alternative methods
and styles to
teaching, beginning
to embody the
namesake “creative
movement’

&
2021

Opened a private
studio, hosting
children & adults,
offering awareness
around movement
and performance art
being supportive of
emotional, mental and
physical health, and
partnering with the
Maryland school
system.

&

Focused private
studio on
community
outreach while
writing and
producing our very
first, very own
Dansical, coming to
life January 2024.

&

Our best year yet as
CandiLandia took over
the Civic Center &
became a Salisbury
sensation. The
Creative Movement
headlined multiple
performances &
festivals across. the
Eastern Shore
becoming a
performance
company.

#

2023-24 2025 2026

Our largest cast &
most fully realized
creative vision yet,
Bigger, brighter &
more ambitious than
ever before. This is our
year of expansion.
Expanding into
ourselves & our
community. Guiding
the world to
authenticity through
creativity &
movement. With your
support, of course!

&

The
Future...
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OUR PROJECT

CandiLandia: A Dansical Tale

Is a nod to the game of Candyland, and that's about it.
Characters, costumes, music, choreography and script ' -
are all written by and for children, with guidance from ARA
myself & consultants.

The Creative Movement's approach to performance art
IS unigue in multiple ways, including encouraging
audience participation, unigue sensory experiences
and reminding participators to open hearts to the
endless possibilities of life through play.

Sounds great, doesn't it? IT IS.
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HOW CAN YOU HELP?

SPONSOR

Packages are available
for you to look through
and pick which works
best for you.

We appreciate any and all
support & look forward to
sweet relationship
building!

VOLUNTEER

Are you a hands on
person/company?

We will need adults to
help prepare for this
show as well as
volunteer to help build
CandiLandia!

DONATE

Gift cards from your business

can go into our raffle baskets

for our CandiaLandia Meet &
Greet Fundraiser

Gift cards for set building
(Lowes, Home Depot,
Michael’s, Hobby Lobby)

)

Unwanted costumes.
Used Converse Shoes




SPONSORSHIP &
ADVERTISING PACKAGES

Please take your time to go through and see which
one best coincides with the desires of your company.

WHAT IS THIS HELPING WITH?

Great question! Sponsorships will aid Iin:

* venue costs

e costuming

e marketing

e advertising

e supplies

e stage props & stage scenery

e audio/visual equipment rentals

e transportation

e taking care of the kids: their health remains of utmost
iImportance during rehearsals & performance season!




SWEETHEART PACKAGE

BE YOU & TRUE LOVE BE YOU & TRUE

\ MINE J4y ME LOVE L YOU I\, MINE 4 ME LOVE
N’ : X S ;

KisS LOVE TRUE YOU & KISS | LOVE TRUE

N ME J\ You J\ tove J\ ME JIEIME Y\ YOU J LOVE
“"e,'_‘_:-"; : ' %‘\‘-‘;.__g. 1

BE YOUu & TRUE LOVE BE YOU & TRUE

\ MINE J ME LOVE You /'y MINE 4 ME LOVE

<"t_1_.___ _1::_,‘/ g y .

KisSs LOVE TRUE YOU & ] KISS . LOVE TRUE

\‘3‘ ME ‘jr You g LOVE ! ME ! ME \t You J LOVE
"}‘t‘-;;:\"”‘ N ‘.\’*‘E: 4

e Thank you photo signed by cast

e Social media shout outs 1 x mo.
(#, @, Meta & tiktok= 3 total)

e Quarter page ad in digital &
printed programs

e 1 Adult, 2 children tickets

§300

PACKAGE OPTIONS

SPRINKLES PACKAG

.

e Thank you photo signed by cast

e 3+ Social media shout outs (#,
@, Meta & tiktok= 3 total

e Quarter page ad in digital &
printed programs

e 2 Adult ticket, 2 Children tickets

$600

LOLLIPOP PACKAGE

e Thank you photo signed by cast

e Social media shout out 4 x mo.
(#, @, Meta & tiktok= 8 total)

 Half page ad in digital & printed
programs

e 4 Adult tickets, 4 Child tickets

$1000
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FO"S;:)S;G Fronts: X THE CANDY CRANL « .

This is the most interactive-fun package offer! =~

.

Must be interested in: 00 : '
e having increased foot traffic in your business & interacting with -

families
o offer a small incentive for them to return to you business ¥ /

another day ":
e keep a poster of CandiLandia up for the public to see & find the |

next clue B Bring families into your
e display candy “clue” outside so it will give passer-bys a clue they | business on a City—wide

are in the right spot!! .
e March 1* - June st 3‘ scavenger hunt to gather

all the sweet clues!

\ ;} The purpose of this city-wide
N7 scavenger hunt is to give
l-‘&.\_” -@Your business will be featured on families play time together &

The Candy Crawl game board
that every ticket holder receives.
Patrons must visit each
participating business to
complete the crawl and enter
the grand prize, ensuring direct Pe L= : Vi P
consistent foot traffic for your T —— 3 v =4 <

business. v

EMAIL: THECREATIVEMOVEMENT2014eGMAIL.COM

promote your business and
our show!




PACKAGE OPTIONS CONTD '




. THE SUGAR DADDY  $5000

gy |

THANK YOU PHOTO SIGNED BY CAST
SOCIAL MEDIA SHOUT OUT 4 X MO. (#, e, META & TIKTOK= 12 TOTAL)
FULL SPREAD ADVERTISEMENT AS SPONSOR IN DIGITAL & PRINTED
PROGRAMS
YOUR LOGO ONLINE, IN MARKETING & ON STAGE, WHERE IT WILL BE IN EVERY
PHOTO TAKEN AT THE SHOW!
SPONSOR SPOTLIGHT POST
20 TICKETS TO SHOW OF YOUR CHOICE
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YEAR ROUND RECOGNITION DURING CANDILANDIA, HOUSE PARTY & ALL OTHER
PRODUCTIONS.

PERSONALIZED CAST VIDEO & SIGNED POSTER ‘; i
SOCIAL MEDIA SHOUT OUT CAMPAIGN - 24 SHOUT OUTS TOTAL e
PREMIUM PLACEMENT FULL SPREAD ADVERTISEMENT AS SPONSOR IN DIGITAL & S

PRINTED PROGRAMS 0

YOUR LOGO ONLINE, IN MARKETING & ON STAGE, WHERE IT WILL BE IN EVERY PHOTO™
TAKEN AT THE SHOW! *’j

SPONSOR APPRECIATION VIDEO
FUTURE PARTNERSHIP OPPORTUNITIES

20 TICKETS TO SHOW OF YOUR CHOICE

20 TICKETS TO HOUSE PARTY (JUNE EVENT)

THE ULTIMATE WAY TO SUPPORT YOUTH ARTS WHILE ELEVATING YOUR BUSINESS.

SOCIALS & CONTACT:

Anastasia Alexander i_am_themovementmentor u athecreativemoverentplays
The Creative Movement creative_movement_dmv = tplays

Email: TheCreativeMovement2014@gmail.com Call or Text: Rachel 410-422-7570 |
- X . : . I

-n-fb .-’»- i S L LI .






Checks are payable to
The Creative Movement LLC

’?’*{:%

Venmo

Tickets available
here:
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